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[bookmark: _GoBack]NOTE: All sources must be in MLA  Format.
I. Speech Overview:
A. General Goal: To persuade - to create, change or reinforce attitudes, values, beliefs and/or behaviors. <<<Erase and add your literature.
B. Specific Goal: This sentence should go like this, “By the end of my speech, my audience will BELIEVE…” (You complete this sentence. Remember that you want the audience to believe in the problem and that your solution will solve the problem). Example: “By the end of my speech, my audience will believe that over-exposure to harmful UV rays puts them at risk of skin cancer and that using SPF 50 or higher sunblock will eliminate that risk.” <<<Erase and add your literature.
II. Introduction: (This is where you start talking)
A. Attention Grabber: Grab the audience’s attention! Write the FIRST thing you plan to say here. It should not be “Hello, my name is _____ and today I’m going to talk about…” Instead, tell a story that will captivate the audience, quote a shocking statistic, recite a literary quote, ask a rhetorical question, etc. Remember to use vivid and descriptive words to inspire emotions! And whatever you say, make sure it is RELEVANT to your speech. <<<Erase and add your literature.
B. Relevance Statement: Now that you have the audience’s attention, you must state the reasons why they should care about this problem. State exactly HOW the problem involves/impacts them.
C. Credibility Statement: WHY should they believe YOU? What is your experience with this subject? How many hours of research did you do? You must state how you are a qualified to be speaking about this subject. <<<Erase and add your literature.
D. Propositional Statement: This is where you type your propositional statement - which is the exact proposal you want your audience to accept. Here is an example: “Because of its connection to skin cancer, excessive exposure to UV rays remains a widespread problem for us (state your relevant audience) in America. Since this problem is so wide spread and preventable, I propose that we (state relevant audience) apply 50 (or higher) SPF sunblock to eliminate the risk of skin cancer.” <<<Erase and add your literature.
Transition to PROBLEM: Write a transition here connecting your propositional statement to your first problem claim. Say something like, “Let’s begin by looking deeper into ______________ (the problem)…” or “I will begin by discussing ____________ (the problem)…” The point is that you need to trigger the minds of the audience that you are going to begin speaking about the problem next. <<<Erase and add your literature.
III. Speech Body
A. Existence of Problem: Type your first problem-existence claim here. Example: “Being over-exposed to UV rays has already been proven to be a serious health risk.” <<<Erase and add your literature.
1.  Evidence of Problem Existence: This is where you type the support for the claim that the problem actually exists. You need to include RESPECTED/TRUSTED authors, studies, websites, stats, factual accounts and/or expert quotes to validate your claim. In addition to including your supporting material, you must CITE all your sources in MLA format. And remember: A website does NOT say anything, PEOPLE do (unless it is stats from some websites like the CDC or the Government). So you should not say, “According to abc.com…” Say exactly WHO wrote that quote. What is the name of the author/researcher/journalist/doctor, etc.? AND what is his/her title? Make sure that you are quoting experts in the subject you are presenting. <<<Erase and add your literature.
2.  Evidence of Problem Existence: Type additional evidence to support your problem existence claim – The more evidence, the more convincing your case! Remember to CITE YOUR SOURCES. <<<Erase and add your literature.
Transition to Problem Relevance:
Example 1:“As you can see this is a serious (vicious, terrible, etc.) problem. And now I want to show you how you (or someone you love) could be impacted…” 
Example 2: “You may be thinking, ‘Wow, this is a serious problem, but what does it have to do with me?’, so now I will show you how you are impacted (or someone you love) will be impacted…” <<<Erase and add your literature.
B. Relevance of Problem: Type your first problem-relevance claim here. Start by saying something like, “And this problem affects us by…” or “This is a real problem for you and me because…” or “We are at risk of the consequences of this problem because…” You complete this claim. 
1. Evidence of Problem Relevance: This is where you type your support for the relevance of the problem. Again, you need to include RESPECTED/TRUSTED authors, studies, stats, factual accounts or expert quotes to validate this claim. In addition to including your supporting material, you must CITE all your sources in MLA format. Remember: A website does NOT say anything, PEOPLE do (unless it is stats from some websites like the CDC or the Government). So you should not say, “According to abc.com…” Say exactly WHO wrote that quote. What is the name of the author/researcher/journalist/doctor, etc.? AND what is his/her title? Make sure that you are quoting experts in the subject you are presenting.  <<<Erase and add your literature.
2.  Evidence of Problem Relevance: Type additional evidence to support your relevance claim – The more evidence, the more convincing! Remember to CITE YOUR SOURCES. <<<Erase and add your literature.
Transition to SOLUTION: Write a transition that will trigger the minds of the audience that you are shifting from the problem to the solution. Say something like, “At this point, it should be very clear that over-exposure to harmful UV rays is a serious problem AND it is also a problem for all of us, so now I want to tell you about the solution to this problem. The solution I propose is to use SPF 50 (or higher) sunblock anytime you plan to over-expose your skin to harmful UV rays.” <<<Erase and add your literature.
C. Solution Effectiveness: Type your first solution effectiveness claim here. Example: “SPF 50 (and above) sunblock has been proven to eliminate the risk of skin cancer caused by harmful UV rays.” <<<Erase and add your literature.
1. Evidence of Solution Effectiveness: This is where you type the support for the claim that your solution actually works. You need to include something like RESPECTED/TRUSTED authors, studies, stats, factual accounts and/or expert quotes to validate your claim. In addition to including your supporting material, you must CITE all your sources in MLA format. Remember: A website does NOT say anything, PEOPLE do (unless it is stats from some websites like the CDC or the Government). So you should not say, “According to abc.com…” Say exactly WHO wrote that quote. What is the name of the author/researcher/journalist/doctor, etc.? AND what is his/her title? Make sure that you are quoting experts in the subject you are presenting. 
2. Evidence of Solution Effectiveness: Type additional evidence to support your problem existence claim – The more evidence, the more convincing your case! Remember to CITE YOUR SOURCES.

Transition to the conclusion phrase: “In conclusion…” 
IV. Conclusion
A. Problem Summary: Summarize the problem existence and relevance here. <<<Erase and add your literature.
B. Solution Summary: Recap your proposed solution here. <<<Erase and add your literature.
C. Memorable Closing: Tell the connecting part of a story or testimonial, use a powerful/relevant quote or literary reference, or make the audience think about something meaningful and related to the problem/solution. <<<Erase and add your literature.
D. Call to Action: This is the personal challenge you will present to the audience. Remember, it is not enough to simply propose a solution; you need to give the audience a SPECIFIC, PRACTICAL NEXT STEP so that they can participate in the solution easily. So, type exactly what that next step is here. Example: “If you want to eliminate your risks of developing skin cancer by using SPF 50 (or higher) sunblock, raise your hand now. Those of you who raise your hands will receive a coupon to save money on (a brand of sunblock, for example).”  The Call to Action may vary depending on your solution. You might want them to sign a petition or a commitment card, make a pledge or donation, etc. <<<Erase and add your literature.
Works Cited
List all the references you used for your speech here. Use the following website for help with MLA in-text citation guidelines: https://owl.english.purdue.edu/owl/resource/747/01/ <<<Erase and add your literature. (MLA FORMAT)
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